


Shopper marketing definition

¸The use of strategic insights into the 

shopper mindset to drive effective marketing 

and merchandising activity in a specific store 

environment

¸Deep understanding of shopper behaviour

¸To build brand equity ïengage the shopper 

and lead him/her to make purchase 
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Shopper Marketing Cycle

to develop Shopper Insights

In store 

stimulus/barriers

Main text

Understand 

category PRE SHOPPING 
MINDSET

END USE

POP  EXPERIENCE

What 

influences me 

in-store?

How do I decide 

where to go to 

buy what? 

How do the brands and 

retailers deliver against 

what I want?

Show me some 

options & Iôll tell you 

which I prefer?

How do I 

use it?
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Shopper Customer



50 years ago



in present time



The Challenge is to Break Through The 

Clutter

And understand the most effective means of achieving thisé
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